
Marketing and 
Outreach: 
Preliminary Report

Citizens Advisory Committee
October 16, 2024
Agenda Item 10



Electrified Service Celebrations!



Sept 21 and 22 
Events

• Over 16,000 RSVPs

• 20 events, at least one in 
every city from San 
Francisco to Gilroy 

• 50+ community / 
performing arts orgs 
participated

• Largest ridership weekend 
in 2024

• 100+ Volunteers  



Ridership Data: Sept 2024



Marketing the Movement: Our Biggest 
Campaign Ever

Overview

“Go Faster. Go Caltrain.” campaign 

promotes the groundbreaking nature of 

Caltrain's electric transformation. This multi-

faceted media strategy spans digital, print, 

and broadcast platforms, ensuring broad 

visibility and engagement across various 

channels.



INSTRUCTIONSMarketing Tactics

• Influencer and User-Generated 

Content

• Paid Social Advertising

• E-Mail Marketing

• Search Engine Marketing

• Out-of-Home

• Newspapers

• Radio/Streaming

• Direct Mail



INSTRUCTIONS
Preliminary Outcomes



INSTRUCTIONS Influencers: Goal Exceeded by 

40%... and Counting



INSTRUCTIONS Digital: Success 
by the Numbers



INSTRUCTIONS
Earned Media



INSTRUCTIONSSentiment 
Analysis

• Overwhelmingly 

positive sentiment 

generated for the 

Caltrain brand 

through organic, paid, 

and influencer 

marketing efforts.



F O R  M O R E  I N F O R M AT I O N

W W W . C A LT R A I N . C O M

Thank you!
huckabyt@samtrans.com
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